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Business English 2
This course is continuation of Business English 1. This will include a study of
English used in correspondence dealing with complaints, letters of acknowledgement (granted and
refused), letters of banking transaction, hotel transactions, company reports, promotional language

(brochures) on tourism, etc.
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Principles of Marketing
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Consumer Behavior
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Product and Pricing Policies
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Marketing Channels Management
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Adpvertising and Sales Promotion
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Marketing Management
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Marketing Strategies
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Marketing Research
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Seminar in Marketing
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Consumer Behavior and Industrial Market
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Production Development
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Brand Management
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Wholesaling and Retailing Management
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Purchasing
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Supply Chain and Logistics for Marketing
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Public Relation for Marketing
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