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ENG 1201  msWauazya 1 3(3-0)
Listening and Speaking 1
Practice in Communicative English using dialogues, role —plays and extended
discourse appropriate to everyday situations, making use of Communicative games and activities.
Extended discourse in dialogues, for information retrieval and separation, attention to sound
recognition and production and features of spoken English ,such as linking , assimilation, weak

forms, stress and intonation at the word, phrase, sentence and short Spoken — discourse levels.

ENG 3505 »SgumuIdngeEine 3(3-0)
Writing Business English
A practice in writing both internal and external correspondence e.g. memos,
faxes, email, reports, and different types of business letters such as enquiries, replies and

quotations, order, complaints, etc.
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Organization and Management
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Development of Personality
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Research in Communication Arts
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Principles of Communication Arts
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Principles of Mass Communication Arts
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Laws and Ethics of Mass Communication
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Communication in Rural Development
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Fundamental of Printing
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Basic News Reporting
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Advanced News Reporting
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News Translation and English News Writing
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Computer Information Technology and Applications for Journalism
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Newspaper and Magazine Editing
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Preparation for Professional Experience in Journalism
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Principles of Public Relations
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Graphic Production for Public Relations
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Writing for Public Relations
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Persuasion for Public Relations
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Preparation for Professional Experience in Public Relations
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Public Relations Media
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Advanced Writing for Public Relations

a ~ 9 ~ 1 = A ¥ o

ANABUTIUNDY : PR 3202 M5SWeUNeMsUsemndunus 3(3-0)

Qld' [ = A [ v I a A 4 =S

VITJV]’JHﬂ’JTlJELﬂEJ?!ﬂ‘UﬂﬁL‘UEJ‘LJLW’E)ﬂﬁ‘]JﬁSi%"IﬁiJWU“ﬁ AUNTICHINTUN ULV
A v o d 1 1 = = o @ =
memsdsemdunusdsznnaig ) YU ﬂﬁl“llflu‘]_liifﬂﬂﬁiqﬂ MIweuMUs1Ase Mseuun
UYs2aned 9 MIWeUVIWIN PAMTINOMIHNBUNT [a4  LazRNHARsuUNANNTBMS

1 o J 1
INYLLWT Llﬁ$ﬁ%ﬁﬂ?Wﬁﬂ‘]&lﬂ!ﬂlﬂ\iﬁU?ﬂ\ﬂu



129

PR 4502  m3nauwumsilszmduiivs 3(2-2)
Public Relations Planning
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Field Experience in Public Relations
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Principles of Broadcasting
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Script Writing for Radio and Television
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