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Definition of phonetics and its basic principles: characteristics of vowels and
consonants, phonetic symbols, and transcription of words, phrases and sentences,
segmental and non-segmental features, and survey of common speech problems for Thai

students.
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English parts of speech, basic components of simple sentence, affirmative,

negative, question, imperative, basic tenses in use.
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Types of English phrases, compound sentence, complex sentence,

independent clause, dependent clause, and advanced tenses in use.
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Aas13 N1suuin N9 N1 nnsdasnzsianusniu nsdnaula a1

U95818USERUNTITOL LAZNITHANNIY
Speaking and listening English for business and social interactions. Practice

in using vocabulary useful for professional, social and travel contexts; extensive practice of

useful communicative language; making introductions, discussing work, analyzing needs

and making choices, describing experiences, and making arrangements.

ENG 1504  A1sHIuAzyan1u1aIngugsnag 2 3(3-0-6)

Listening and Speaking in Business English 2

FPIVIAUNDY: FAAIFBUNINIILTYT

ENG 1503 nsHIuaswanu18Ineguesia 1

mManALAzNIaHoRBNITUT ST NI Taenuawamninuznis
WALazNNSHe NS AT NFIAN nnada1ane g nisiiane n1sdingan
Usen NN9I99979ID98N NITURAIAITHAN AnUsiule uazAHARLTN

Speaking and listening English for business interactions with a focus on
improving speaking and listening skills for socializing, telephoning, presenting, attending

meetings, negotiating, and expressing ideas, impressions and opinions.
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ENG 1505  N1981N1EI8INGEEINT 1 3(3-0-6)
Reading in Business English 1
natsenaulassadszlauaznissiamednidssininm dagusrasd

~ a ¥ A V. o/ ¥ d‘ =
1p9u5UN9gsna §iEanliRninezfuntsaguarnuasUszaaunAINIdanAnET

U

] LA
o

sanafivsneluiadefitmun saenissnuilenmisgsiadasdin nnsduien
Taaunan seazBuamiuanys MasgUatuaTnIsfiAN

Elements of sentence structures and effective interpretations as well as
aims of business reading passages. Practices of skills in summarizing, processing and
discussing selected passages and topics including reading for fundamental business

contents, main ideas, supporting details, summarizing, and interpreting.

ENG 1506  N1981HATHIDINGEEINT 2 3(3-0-6)

Reading in Business English 2

FYNIIAUNDN: ABINDUNINGIBAYT

ENG 1505 N1981HATHIBINGHEIT 1

nN9RAHaLNRY I ANEN N ﬂ’ﬁ’ﬂ?ﬂﬂ’l’mLL@%U‘S:N’J@UVIﬂQ’INﬁLﬁﬂﬂ
Anwn Hounauifieafiuenddeneiiigsia lna1sssnauns s LazanTRns
yn9g3nia uazdanaAusehwindedidmn

Effective interpretations, summary and processing of selected materials,
research articles in business field, conference handouts, and business journals and

discussion of selected topics.
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ENG 2107  2NEANWRENIEIBINEY 1 3(3-0-6)
English Syntax 1

o/ o/ = J v v 4 o/ I'd v o/
qqﬂﬁﬂuwuﬁmmmﬂqw SN TC"IT—J IHULS SN ATPINY LL’NxTﬂ’N NINWNARN

YBINENBINGY UAZABNIWIIBNTTEN TN

Basic English syntax to familiarize students with word categories and

principal structures of the English language and to provide a descriptive method of

language use.

ENG 2216  (281nsein818Ingussauge 3(3-0-6)
Advanced English Grammar
FYNIIAUNDU: FBINBUNIRSIBIYN
ENG 1215 (2810150In1H189NgHSEAUNATS

Uszlaanssnananluniundongy Ustlamaflausiaunnanuszinneingg
nsadusslonadudnumisuaznisrinAyannsnesmigBuraNantsin Ul

Voices in English sentence, subjunctive moods in English, inversion and

reported speech in use.
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ENG 2402 Qﬁwé’ameﬁi&mqmz%’wuﬁssmmﬂszmﬂﬂmwmmﬁf?fns
WATUSSINARNIFBLHENT 3(3-0-6)
Sociological and Cultural Backgrounds of the United Kingdom and
the United States of America
SNV NI ANUAZ A MUTITHIBIUT LN AGNIIIBIUINTURTUTUNA
ﬂw%gmu%ﬂﬁmﬂﬁﬁ’:ﬂmmauﬂquﬁﬁuqﬁﬂﬂﬂm% UszdRdnansd A1aul N5l
naRnEn AfeameIan AaUuayAtEan mafamuﬂmwﬂ@qﬁmmﬁv’mmﬂi:mﬂfmﬂ
Wnmnsenauidude
Sociological and cultural backgrounds of the United Kingdom and the United
States of America; geography, history, religion, politics, education, cultural values, arts and

way of life, and current trends and issues of both countries through English medium.

ENG 2509 n15i8aunu1Ingugsna 1 3(3-0-6)

Business English Writing 1

v‘fﬂy:mit%ummé’\mquﬁﬁmﬁmﬁu nadendszloalanudidAnuas
pedUsznauraInIaeutianiin Tmlag\aLﬁumiLﬁﬂuLﬁﬂﬂﬁiﬁ'ﬂm‘sﬁv’emaTuLmzmﬂuaﬂ
BIANT

Effective basic business English writing, including topic sentence and
components of paragraph, with an emphasis on writing for communication within and

outside an organization.
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ENG 2510  n15i3eun 1aIneugsna 2 3(3-0-6)
Business English Writing 2
FEMIIAUNeN: ABINBUNINGIEAYT
ENG 2509 n5i28kn181DIngugsna 1
ﬂ\‘iﬁﬂ‘jz’,ﬂ'ﬂ‘uLL@:’,’EULL‘UUﬂ"I’iLﬁﬂuﬂﬂﬂﬁﬂizﬁ/uq\‘l%u 31nn15euianu
Vl’l\‘i‘tj‘iﬁ@LLN:ﬂ’]‘iﬁl’ﬂN’]‘iﬂ"lilsfuuﬂzﬂ’]?_mﬂﬂﬁ\“lﬁﬂi
Elements and formats of paragraph writing through  business

correspondences and communication within and outside of an organization.

ENG 2513  aw1adnguiegsnaviaaiien 1 3(3-0-6)
English for Tourism Business 1
Fdwiuazd N EsanguilEugasmnssuniaviasiien Tasuiu
Wamaagieatusnmiiuazamsssnis balsune
Useful vocabulary and expressions in the tourism industry, with an

emphasis on knowledge and information about national tourist attractions and culture.

ENG 2514 mmé’aﬂqmﬁ@qsﬁqvimtﬁm 2 3(3-0-6)

English for Tourism Business 2

FPIAUNDN: ADIFNBUNINIIILN

ENG 2513 mmé’aﬂqmﬁ'aqsﬁ@ﬁmtﬁm 1

ﬁ']ﬁ’wﬁu@:ﬁmwﬁ?%?uamumsniﬁwfmmamasfuqmmvmﬁwimn‘?}m
Tmmﬁuﬁﬁﬂ m’liﬂmmm‘jﬁﬂuﬁm ﬂ’l‘j’ﬂ%ﬂ'mﬂmuﬁvimLﬁmﬁy’ffuﬂﬁzmmmz
faUszne

Comprehensive vocabulary and expressions used in the tourism industry,
with an emphasis on reserving accommodation, planning itinerary, and information about

domestic and international tourist attractions.
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ENG 2515  mundonguiiegsialseuss 1 3(3-0-6)

English for Hotel Business 1

?”JﬂgaLﬁmﬁmﬁmﬁuqﬁﬁ@‘[‘mwu ANSABNSU N199BINBINN N1TUFNT
aWaLALARRadN AnanAng uazn1aliLANTsEN 9 figataesafanendanquiiie
nnsaaEaTTdnewIna sz uninndilssusnuaa NS aling o

Basic information about hotel business: receptions, reservations, food and
beverage services, restaurant and other related services. Interpersonal and English

communication with hotel guests and other English-speaking staff members in various

situations.

ENG 2516 mmé’anqmﬁaqsﬁﬂsousu 2 3(3-0-6)

English for Hotel Business 2 |

FAIAUNDN: FABIFBUNINSIEIUN

ENG 2515 mmé’anqmﬁaqsﬁﬂ‘mwu 1

yinsznsnquitensaeansugsialsausn Adwiuazdiiom
nudanquiitilunisdasnsturniunianising g nsassiiinasulal AN998971
nsamzienduaraanainfinn n195udtds n195udeciawnd uaznisann
Tuiasesuidu

English skills for hotel business communication; vocabulary and expressions
used in various hotel situations: making room and online ticket reservations, checking in /

out, taking orders, dealing with complaints, and issuing receipts.
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ENG 2517  nsulammndsnguiBegsiadunuiing 3(3-0-6)
English to Thai Translation in Business Contexts
wqﬂﬁu.mmsﬂﬂﬂﬁﬁ’ﬁﬂﬁl,maLﬁﬂmw'qiﬁ@Lﬁmé]’umﬂmmﬁmqwLﬂu

aenlng uaensviudgszilsslaasaadeiaiuadedidnnsaind feyadimnis

18 Fayafiifentiamigsfiauazanmunegsfiaussnmeng 4
Fundamental theories of English-Thai translation in business contexts with

a focus on systematic practices from lexical to syntactic levels in a variety of texts

including printed, online, promotional and informative materials as well as various types of

business correspondences and transactions.

ENG 3402  aw1aengudmsunednen 3(3-0-6)
English for Thai Cultural Studies
pAndmndsanuarimussnraslsznaing AsauAguRRiATEIR

\Asughia N19deIn1sUnATes NMSAnEn MEWT ARUZILAZIRNEITH Tnal#nudongy

dte
Sociological and cultural backgrounds of Thailand in various aspects

including lifestyles, economy, politics, education, religions, arts and cultures through English

medium.



76

ENG 3507  n1s8uautdengquasnadeiiagizit 3(3-0-6)

Analytical Reading in Business Contexts

FAUNDM: ABINBUKNINIIEIET

ENG 1506 N1581HATHIBINGEEINT 2

ABn1sgugInaiiiAgzd AnvinuzuaznadanissuiiaEecuas
UNAIHITNGINA NITBYNIU NMTUENUEZAINTTNAINATNARAN URZNITTEY
AUTTEIA IAUAR saaANARTILIaFen AnAlAsnsiunAMHUAZILAANAH
AnLiBagana

Analytical reading skills and strategies of authentic business texts; making
inferences, distinguishing facts from opinions, and identifying writer’s purposes, attitudes,

and opinions. Practicing of analyzing authentic business articles and giving opinions.

ENG 3511 ﬂﬂitﬁﬂusﬁmﬁuwmq‘sﬁ@ 3(3-0-6)

Business Report Writing

FYIVIAUNDH: FBIFDUHNINIILTYN

ENG 2510 N51281N¥1BINquE5Ha 2

m‘:‘fﬁﬂu’iwmumqq‘jﬁ@ Uizm‘wLL'&:'BGﬁﬂi:ﬂﬂﬂ‘ﬂﬂ\ﬁw\ﬁumaqiﬁ@
wuuBidumnenns Thun nrsdesiuiinansanuuazannuiesienu wazuuuiumnenig
TAun FIE9UNTU LY FIHITHATHATVUATLYLLIRT TIYNITUAITHANINTNYBINTG
Ufjiseu

Writing in business contexts. Types and components of business report.
writing. Informal reports including memorandums and letters. Formal reports including

meeting minutes, periodical reports, and progress reports.
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ENG 3512  A1sldeuIuiqeunngsia 3(3-0-6)
Business Research Report Writing
FYNIIALNDH: ABINDUNIRIIEAAN
ENG 3511 N15L88RIIEIUNNGINT
AnBeusnesuniaidededisanngate Wemaseuagunazuiunis

P

¥1139813961929 A8n151 3 audause o 289918974398 (Fud unit nrenunau
255un39 3ufleuAtAde nansiiasnsidays aqUnan19398 dasninluniaiay
FDIEUBUNE LATNITIRENUTIURNGH

A practice of survey research report writing in a business. context. A
survey research process; components of a survey research report writing including

introduction, review of literature, research methodology, results of data analysis,

conclusion, limitations, recommendations, and references.

a @, s
ENG 3518  msudamuiinendessiadunmuisingy 3(3-0-6)
Thai to English Translation in Business Contexts
FANIAUNDR: FDIFNBUNINSILTAN
[ a [
ENG 2517 ﬂ’]‘iLLUﬂﬂ"lH’T?Nﬂi]‘lslL%@Qiﬂ@tﬂuﬂ’nﬂﬁ?ﬂﬂ
P =8 a va d’l a dv v [
Vli]‘telgLLﬂxﬂ"l‘jNﬂUgUWﬂﬁiLLUﬂLu’ﬂﬂ’ﬂN’Q‘iﬂ@LUﬂ\‘mu@’]ﬂﬂﬂiﬂﬁTV]ﬂLﬂu
o v a y PN o A { o & a e a_ 4
MEIBINGY L‘Huﬂ’l‘iLL‘Uﬂﬂﬁﬁ@iﬂ@"?’lﬂﬁﬂﬁdwu‘wwiﬂﬁﬂﬂL@ﬂ%iﬂuﬂﬂﬂumﬁuﬂﬂ’]wfﬂl’id 7
fiendaviudieyadiminisne feyafifiendamgsiauazananagsfiauszinnen o
Fundamental theories of Thai - English translation in business contexts with
a focus on authentic materials drawn from different professions including printed, online,
promotional and informative materials as well as various types of business

correspondences and transactions.
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ENG 3520 muﬂé'onquw‘imﬁuu‘%msﬁmgﬂq 3(3-0-6)

English for Catering Service

JnHLN1TRBANTNNEIAINGY  JUUULATET dauntEn AMAWA Az
mquitﬁmﬁ’um‘m‘%msmms TAs9E3NNMTUEMISIULENITE NS N1aRiiugsia
1301587915 NILANTBMNIURAABIAN N33 lAvamns insemiunisudns
nagsin wiunsAaanstuanmuntanisng ¢ Aifatuszndngivdnsussgliuinm

English communication skills, language patterns, idiomatic expressions,
vocabulary and knowledge about food service, catering management structure and
operations, food and drink services, table settings, serving manners, and bill payment,

with an emphasis on contextual communications between service providers and customers.

ENG 3521 nﬁu'léi‘lnqﬂ?uﬁlamaﬁuua:ﬂ'ﬁfmﬂmﬁ 3(3-0-6)
English in Mass Media and Advertising
nudsnguludesnaeuaznislzwontumidefu dagans nevia

uadumadiiin TnauiuanunrTasesdnenisn uasddwiianis Adung nialamon

Uz aHAuE LLa:ﬂﬁiTmEmm%\aqiﬁ@ L‘ﬁﬂﬂ’ﬁﬁﬂ’]’mﬂ&ﬂﬂLLN:’,ﬂﬂ‘Sﬁ.’ﬂﬂQ’]NMNWE
English in mass media and advertisement in newspapers, magazines,

television and internet. Particular attention to syntactic and lexical selection used in news,

promotional  advertisement and  business advertisement for interpretation and

communication.
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ENG 3522  munssnquiegsianisiu 3(3-0-6)

English for Airline Business

Adwilanny uazgUuuunERsafugsianistudesanufennsBous
fumonaninisAnfiunisfsatugsiantsdudoudusnida aunssisilagastuades
TauinligEeuduinusnistusenisduiumeaios uaznaiu saldentsdestu
giziimuaaiuilraaasias

English terminology and useful phrases required in the airline business
communication, including the steps from a flight reservation to boarding with an emphasis

on the language used by cabin crews and ground staff, and by passengers.

ENG 3523  snwndanquiiiegsiedi@nnseiind 3(3-0-6)

English for Electronic Business

Ardwiianty uazduanlufanssugsiesaulmilusamnisolsne o
AHENHNTDINNNS [N TENsenguenefBeulugsieBildnnsaing

English terminology and idiomatic expressions necessary for conducting
online business activities in various situations. Developing learners’ abilities to use English

in the electronic business.
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ENG 3525 ﬂﬁiéﬂﬂﬂiﬁﬁﬂ&lﬁ}luﬁéiﬂLﬁﬂ’;ﬁqﬂizﬂﬂﬁlﬁﬁﬁqiﬁﬁ 3(3-0-6)

Cross-Cultural Communication for Business Purposes

AN L BUYBIAIHENAUE S TN NS RB AN BIN TN AR
TMUTITHURLRATNYN ﬁ?ﬂuﬂﬂiﬁﬂﬂﬁiwﬁqqiﬁ@ N19AATIEAUAZULAAIITHANAE
AnuoaisuEnreTRmuETIN Unumasnentun1sieans n1sula waznsRAw
nSuAeNY uazN1sEm nsnalinluaanisolsng q nsieszidemnesing q T
ﬂ’ﬁﬁ'ﬁﬂ’ﬁ

An interrelationship complexity among linguistic, cultural and psychological
aspects in business communication to reduce potential misunderstandings when working
across borders; an analysis and interpretot’io'n of distinctive cultural characteristics,
language roles in communication, trdnslation, interpretation, dress codes and business
etiquettes, humors in different social situations, and analysis of various communication

channels.

ENG 3526  AMM1BINqUEIABNISRORISNTRINESTH 1 3(3-0-6)
English for Cultural Communication 1
inuzanefnquiienisfesis uasiideyaidoofiunedmmussey

UszARmans aumd faun Aads uastsundiing
English skills for cultural communication with an emphasis on providing

basic cultural information: Thai history, music, religions, arts and traditions.

ENG 3527  AMM1EINquIABnIsRoMsN T RNessH 2 3(3-0-6)
English for Cultural Communication 2
FANNAUNDN: FBINBUNINSIEAYN
ENG 3526 mmé’enquLﬁamsﬁlfamsmq’fﬁuuﬁssu 1
yineznedanguiiontsdienns uaslidioyadaifinamaimusssnidedn
1B UsedRmans aums Fraun Aals uazdssineine ﬁquﬁgamiﬁﬂmqﬁﬁfyfyqﬁmﬁu
English skills for cultural communication with an emphasis on providing
comprehensive cultural information: Thai history, music, religions, arts and traditions as

well as local wisdom.
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ENG 4403  QHVAIMMNNIANUATIMNETINIBINGNUSTIVABNTN  3(3-0-6)
Sociological and Cultural Backgrounds of ASEAN Countries
Qﬁﬁﬁam’mﬁdﬂuLmzﬁ'c&uuﬁﬁwamﬂi:mﬂ?uﬂzjuﬂizmﬂ@’nfb’ﬂu

ATBUARNTAANATZIR 1ATugia N19ilBIN19UNATRY N1TANEN AENT Aadzuas

Famgeanlnetinundanguiinde
Sociological and cultural backgrounds of ASEAN countries in various aspects

including lifestyles, economy, politics, education, religions, arts and cultures through -English .

medium.

ENG 4505  NISHIANBNRIINNINGSNY 3(3-0-6)
Business English Presentation
FY1IAUNDN: ABIFDUKNINSIBAIYT
ENG 1504 n1eWSUAENANTHIBING UG 2
ﬁ’ﬂum:uazﬁv’umumiﬁfuﬂuﬂL%qqfiﬁ@ Trgi3HaINN15ITIUHY

' L7

n3agUAN NMSALATIAnguERs n1slifisrninde nisiawe nmarsuAnIN uay
nsl¥gunsailsenaunisiindunisyauazinezn1sdeds nausniiaanuaziinnm
Faaguuuusngg THun n5m wms an319 uazuwugfilasinatuladasanmeauas -
a ¢ @&
Bueasiim

Features and steps in giving successful business presentations starting
from planning, summarizing, knowing audience, using notes, delivering, answering
questions, to using visual aids; practicing of communication skills, data charting and

interpretation of graphs, charts, tables and diagrams through the application of information

technology and the internet.
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ENG 4517  anwndanguiiasusianmed 3(3-0-6)

English for Tourist Guides

FPIAUNDU: FAINDUNINIIEAYT

ENG 2514 nunssnquiiiagsiaviaaiien 2

mﬁviﬂ\u‘?imLm:umTﬁmmm‘iVimLﬁﬂunﬂ@qﬁ’u FAUTINITARNT
ﬁ’ﬂyzmmﬁoﬂqwﬁy\*) 4 vinuriRgafeetunisinfien n19anununI9iaaiiag
nM3dANIINITYiBaLiien msﬁﬂLﬁmLLﬂ:ﬂ'ﬁTﬁiwa:t%‘ﬂmm:‘ﬁﬂgﬂLﬁmﬁ’uamuﬁ
yigaifien iQNﬁdUﬁ:LWfﬁLL@:QﬁﬂQjiy’lﬁﬂ\‘iéu

Current tourism and trends as well as development of the four English
skills in various aspects of the tour: planning, organizing, conducting tours and providing
descriptions and information about tourist attractions including local traditions and wisdom.
ENG 4524  awnasnguiiesnlasafing 3(3-0-6)

English for Logistics

guuuy Tasasdne Ardwiian: uazdmaniitilugsialadading nis
TNUKN NTFFENNNT N199ANTT NFTAN N19L993NEINAZNNTLUENSgNAN

English forms, structures, terminology, and expressions used in logistics

business: planning, procurement, distribution, supply, maintenance, and customer service.

ENG 4525  nMu189nquIian1saea1snenIsnana 3(3-0-6)
English for Marketing Communication
WamminEznEnsInguiianisdaaans 4 vinsz Ap n1si WA 813

uazBen AtEtunmsnaatuguuuusineg
Developing four English communication skills; listening, speaking, reading

and writing for marketing in various forms.
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UseAUNITHATANRIN
ENG 3811 msm‘%ﬂuﬂﬂﬂszaﬁmsaﬁm%wmmé’mquqsﬁ@ 1(0-3-2)
Preparation for Field Experience in Business English
nsRnmstintensdenguluanuniseldrasstuanulsznauniseasigria
spvenmuifinialinunsangquimauazdetunisfinsadugiyan s el
A simulated practice in using English in either government or private sectors
where English is used whether in a written or spoken form when communicating with

non-Thai speakers.

ENG 4811 n1sRnUssaunsaiionBna1undngugsnag 6(560)
Field Experience in Business English
A IAUNDN: FasrauNINsI8TYT
ENG 3811 msm%ﬂ34‘?1ﬂﬂszﬂumsaﬁmﬁwmmé'enquqsﬁ'a
nsinnstnendangelusaunisaiadcluramusenauniseesigianes
iwnewifinislinundangquisauasdetunsinsatugiiynannune T
An actual practice in using English in either government or private sectors
where English is used whether in a written or spoken form when communicating with

non-Thai speakers.

COOP 3801 NISLASHNANNAANYA 1{0=3=2)

Cooperative Education Preparation

WANNTT WHaRn Uy nsvuannisuazsnfeudeteduiiioadeedu
srunanfisfinen mxiadnlafeadudianesdnseninisinem uaznswmmn
yinwefvinliifinaamsanlunisufifemananinsgnidsdnudasanndn W ns
Usudatudonan n1sWmuyadnnm maRlanisadiasauuaznisasudunEel nnsle
audanquluniinm nstimabiladdeassaulaiifenisicnm ayuedoiug
msviemadiuiin sugsnmstudninouuarszuudnsamnneuiuanmlsznaunis
yinuznadensisomuaznisinauelassn ansdidessufsatungainausss

NSIEENINETUATATNETTH 385958 AT BWRNIZEN27A
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COOP 4801 aWfiaANuY 6(560)
Cooperative Education
FIAUNDN: ABINDUNIHIIBAYN
COOP 3801 N15tASUNANRAAFANKA
n9UFTRINAAT BRI A TuanulsenaunsiasAna gl -
Tnudiniduingn 16 dUaf wasbisiaendn 560 Halue Tﬂﬂg’im"lﬂ’l‘iﬂfﬂu‘:ﬁﬁ'\zﬁ@’m
nnsdnelumdngaanisfneniunisufifeuesaadeuiaduminem fnisdar
Tas991u N5 eusneemuazn1siaualas991n aanA Uz aanInaIuR LA
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nAnuafinnnggIunanisiensnadunmess 9585598 inuzuarasdaangly
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